GU RIOUS APES

Growth Partner for

India’s Leading

E-GCommerce

Brands

20 Cr+ Ad Budget | 80 Cr+ Revenue Generated | 4x Average ROAS

Creative | Media | Technology



Numbers Don't Lie

(Scaling Experts

Women Silver
APPAREL BRAND JEWELLRY BRAND
From 60 lakh To 2.7 Cr in 7Months From 10 Lakhs To 1.4 Cr in 12 Months j

Sessions Gross sales Orders
3.4 »18K% T153.53M » 1.8K% 62.7K » 14K

Kl

60 lakh

From

10 Lakhs

Men's Women

APPAREL BRAND APPAREL BRAND

From 1lakh To 60 Lakhs in 7 Months —l From 20K To 50 Lakhs in 2 Months

Gross sales Conversion rate
216.15M 0%
>

60 IOk-hs 50 Lakhs

Tiakh




Numbers Don't Lie

alnching Experts)

Women Women
APPAREL BRAND APPAREL BRAND '
From 5k/Day To 1.5 Lakh/Day in 1Month —l From 0 To 16 Lakh'in 4 Months j

Gross sales Conversion rate

¥3.26M » 2 2,067 »24 0% » o

Sessions Gross sales rders Conversion rate

312K 2.02M 0.55%
»

15Lakh/Day 16 Lakh,

5K/Day o
Zero

Women
APPAREL BRAND

From 1Lakh To 34 Lakh in 4 Months—l

Sessions Gross sales Conversion rate
437.7K »13.9% TIAM » 2% 0.68% = o6
4

54 Lakh

ilakh
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Paid Ads

Campaign Level

| TC|ASC| AlProduct| Catalog | Sep15 | WK-2Sep | WK-3Sep | WK-4Sep | WK-5Sep- WK10ct | WK-20ct | WK-30ct | WK-40ct | WK-50ct-Wk1Nov |
| oow e [ e | m [ % | 0w | o | & | 0 |
| oom ] aew | ok | o7 [ 2% ] 20% | am | 2% | a8k |
o e v | v [N w | s a1

| heurs | e [ s | s [ a2 | o | w | w9 | 157 |
| b [ es | 67 | a4 | 61 | 68 | 52 | 54 | 52 |

1.Data Driven Approach

(Analyzing Metrics Like CPM, CTR, CPC, ATC%,
ROAS for Daily Optimizations)

Campaign 14 v Resultst Audience Amount ¢ v  CPM(costper * Link
segments spent 1,000 clicks
impressions)

Cogent | Custom Event | CBO | All Products | New audience ¥1,469,783.79 18 292534
Engagedaudience @  2601,358.01 3330.70 125,408
Existing customers @ ~ 3441,500.68 0311 50,806

Unknown @ 38,19569 N H282

Total results 32,55083817 055 497980

2. Proper Ad Structures

(Proper Ad Structure Based on Meta’'s recent Developments,
With No Overlaps, and right Exclusions)



(Creative Is the new Targeting)



1. Ideation and Scripting

(We use a creative analytics tool to
benchmark winning hooks and
angles of world’s best D2C brands.
A team of content strategists to
conceptualize winning ideas)

2. Work in Progress

(We have an in-house video
production, top notch equipment
to get the work done)

3. Our Work

(Here's the sample for some winning Ad Videos, Produced by Us)

Click Here




Website Development and
Conversion Rate Optimization

4 Strategic Ul Shifts

to Maximize Conversions

cenind

ATC increased From 6% To 11%

Conversion increased by 2%
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Added Sizes upto 8xI

e

Added Bundling Offers

Added Specification

Added Product USPs
(Fabric and fit details)

Customer beviews

.....
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Website Development and
Conversion Rate Optimization

4 Strategic Ul Shifts

to Maximize Conversions

ATC increased From 5% To 12%

Conversion increased by 3%

Highlighted Product Benefits

Added Bundling Offers

Updated Trust Badges & Actives

Updated Key Ingredients
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1.Road Map to
Profitability

: -

We calculate Unit Economics of
Brand (CM1, CM2) and Calculate
Breakeven point and ROAS)

Al
G

Title Inventory Levels Type
Cotton Lycra Plain Ankle Legging | Greater than 75% | Leggings
Comfort Fit Lycra Yoga Pants | Greater than 75% | Comfort Pant
° Cotton Printed Sleeveless Straight Long Kurti | Greater than 75% | Long Kurti
2. S u p p Iy C h a I n : Solid Rayon. Pa!azzo Pfanl.s : Greater than 75% Palazzo»
Rayon Linen Long Kurti With Schiffli Embroidery Less than 25% | long kurti
Cotton Linen Culottes | 50%-75% | Culottes
M a n a g e m e n t Bandhej Printed A-Line Long Kurti | Greater than 75% | Long Kurti
Sleeveless A-line Cotton Kurti with Khadi Print | Greater than 75% | long kurti
Multi Colour Straight Long Kurti with Embroidery Greater than 75% Long Kurti
We help you keep track of your AcLine Cotton Kurti with Aleakh Print 25%50% | long kurt
) D Suti Women Rayon Floral Printed Long Kurti Embellished With Zari | Greater than 75% | long kurti
Inventory levels with proper SUTI WOMEN PRINTED CO-ORD SET | Greater than 75% | 2 PCS CO-ORD SET
Suti Women Cotton Printed Straight Kurti Detailed With Handwork | Greater than 75% | Short Kurti
d as h boa rd S Mul Cotton High-Low Printed Top | 50%75% | Tops

Floral Printed Rayon Kurta Set Greater than 75%| 2 Pcs Kurta Set
EMBROIDERED STRAIGHT LONG KURTI Less than 25% [ Long Kurti

LINEN BLEND PLACEMENT PRINT KURTA | Greater than 75%| Uncategorized

BANARSI CHANDERI EMBROIDERED PARTY WEAR 2PCS KURTA SET | Greater than 75% | 2 Pcs Kurta Set
MIRROR EMBROIDERED A-LINE LONG KURTI WITH HANDWORK Less than 25% | Long Kurti




A g

Return %
15.0%
31.1%

States
MH
WB

KL 23.4%

KA 16.0% 5
24.6% 3. Data-Driven
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A3.4% Insights to
TS 35.0%

G 17.9%
DL 18.5% Profitability

Reduce RTO’s and Improve

TN 15.2%
BR 39.4%
RJ 36.5%
MP 31.6%
26.2%

Month  |4'2025| 52025 | 6'2025 | 7'2025 | 8'2025 | 9'2025 |

# of Orders | ‘ | 75 | 138 | 457 | 319

1 _ ‘ | s6 | 95 | 342 | 227

1 . >1 | | 27 | 19 | 43 | 115 | 92

4. Increasmg AOV: >1% | 21% | 33% | 25% | 31% | 25% | 29%
Data Driven Insights to create T ——
, Month | | [ 92025 |

offers and increase AOV #ofOrders | 14 | 83 | ‘ . | 319

lessthan 1K | 57% | 67% | 72% | 56% | | 57%
1K-1.5K | 21% | 16% | 11% | 14% | | 10%
Greaterthan 1.5K| 21% | 17% | 17% | 30% | | 33%
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Retention Marketing

Social Media Mz




Our Ventures

:ZThe Cogent®

Delivering dedicated digital marketing
solutions across 50+ industries including
OEM, Real Estate, Healthcare, Education,
and more.

Successfully managing and growing the
digital presence of 50+ active clients.

Expertise in result-oriented strategies,
combining creativity with performance-
driven execution.

(“URIOUS APES

Specialized in Direct-to-Consumer (D2C)
digital marketing.

Partnering with 20+ D2C brands to scale
their growth.

Providing end-to-end solutions: from UGC
creation to e-commerce management,
ensuring seamless digital brand building.

= COGENT VIDEO

L, PRODUCTION

Full-fledged production services designed
to tell compelling stories.
Expertise in:
TVCs (Television Commercials)
Documentaries
Podcasts
Short Films

Blending creativity and professionalism to
deliver impactful visual content.

KABIL

by The Cogent

1009 Practical oriented course

Industry-oriented curriculum with practical,
hands-on training




